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or folks who travel north and south on I-5, they
see only a fraction of what comprises the vibrant,
picturesque town of Ridgefield. Those who
venture off the freeway will find that in Ridgefield,
recently named the state’s “fastest-growing” city,
there’s more than meets the eye from the asphalt corridor
vantage point.
The Ridgefield area, with a
population of around 17,000, is loosely
the 98642 area code. Known as the
Discovery Corridor and comprising the
Port of Ridgefield’s economic district,
it stretches north on I-5 from the Clark
County Event Center at 179th Street
to the La Center Exit. Its western
boundary is the Columbia River; to the
east it’s approximately 50th Avenue.
The actual city of Ridgefield is
smaller, with a population of just
over 6,000; but as the census figures
show, it’s growing fast and booming
with new housing construction. Civic
leaders know that businesses—and
more residents and their infrastructure
requirements—are on the way.

to insure the growing community doesn’t lose the very
qualities that make it attractive to longtime residents and
its many newcomers.
To gain a better understanding of just what those qualities
are – and how to preserve them – the City of Ridgefield
recently launched a Sub Area Planning process to help
identify the unique characteristics of
a specific, or “sub” area within the
community.
In June, the Port sat down with City
of Ridgefield Manager Steve Stuart,
to ask him about the details of this
important planning process.

City Manager Tells All
From his office in downtown
Ridgefield overlooking Pioneer Street,
Stuart, who took the helm as City
Manager just a little over a year ago,
was quick to start the conversation
by emphasizing that the Ridgefield
City Council, Mayor and the Port
Commission were the catalysts for
this planning process.

Steve Stuart

These days, Port of Ridgefield, City and school district
leaders spend a great deal of time talking about how

As an example, he cited the Port’s waterfront cleanup and its earlier Millers’ Landing visioning process as
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PORT ADDS HOLMBERG TO DRIVE ECONOMY & INNOVATION
IN DISCOVERY CORRIDOR
To assist in its efforts to encourage
quality development in the rapidlygrowing Discovery Corridor, the Port
recently created and filled a new
position to boost those efforts.
Port representatives are pleased
to announce they have tapped lifelong Clark County resident Nelson
Holmberg as Vice President of
Innovation. Holmberg started with the
Port on June 15. Port Chief Executive
Officer Brent Grening said the timing
– and the person – are right.
“The Port is seeking projects and
opportunities that will transform the
economy of the Discovery Corridor,”
Grening said. “We believe Nelson
has the unique capacity to develop
and grow the Port partnerships that
can drive and develop that new
economy.”
Holmberg previously held posts

as Executive Director at the Port of
Woodland and Communications
Manager at the Port of Vancouver.
Most recently he led BergerABAM’s
public involvement practice in the
firm’s Vancouver, Wash., office as

Senior Public Involvement Project
Manager.
Holmberg’s duties at the Port of
Ridgefield will be to identify and
secure new opportunities and
revenue streams for the Port.
“The
Port
Commission
understands we need new, innovative
ways of doing things, and the human
resource with the time to move those
ideas forward,” Grening said.
He also emphasized that Holmberg
is passionate about the area, and
possesses a shared vision of
the opportunity and potential for
Ridgefield.

Nelson Holmberg

“Nelson is an innovator. He’s a
catalyst, and an important addition to
our team. He sees opportunity, goes
after it, and makes it happen,” said
Grening. “He’s exactly what the Port
needs.”
HOLMBERG, PAGE 4

VISION OPPORTUNITY LOCATION LIFESTYLE VISION OPPORTUNITY LOCATION LIFESTYLE
2

LOOKS TO THE FUTURE, FROM PAGE 1
forward-thinking actions that served to positively position
Ridgefield’s Downtown/Waterfront area.

The timing of the sub area planning was a strategic move
by the City, as it works to adopt a new Comprehensive
Plan next spring. The CP focuses on zoning, development
incentives and infrastructure needs identification, so an
advance understanding of how residents want Ridgefield
to look, feel and “work” via the sub area
planning is critical. Sub area planning will
be completed by year-end, and integration
into the CP will occur in early 2016.

“Over many years, City and Port officials have set the
vision and direction for the work we’re now doing individually
and collectively for Ridgefield,” Stuart said.
In describing the Sub Area Planning
process, Stuart said it isn’t about
numbers and charts; it’s aimed at
insuring each sub area is working well
individually, but also collectively with
the others.

CHARTING
OUR
COURSE
How to Build a
Bonfire (and a
Community)
BY JOE MELROY
COMMISSIONER
Building a community
is like building a bonfire –
Start small, create a spark,
invite some people and
build from there. Soon,
everyone gathered feels the
warmth of the fire and the
friendship it took to build it.
Those same principals
apply in the process of
building our town and our
community. The citizens
of Ridgefield, the Port, the
City, the School District, the
Ridgefield Business Association, Main Street program,
the Ridgefield National
Wildlife Refuge, Friends of
the Refuge and many others
are doing their part to “fuel
the fire” and build our community into the exceptional
place it is.
Now’s an exciting time
in Ridgefield. The Port and
City have rolled up their
sleeves and are working
together to nurture and
enhance the town’s livability. The City, through
its sub area planning, (see
page 1) is now working with
the public and other stakeholders to understand the
elements that make this a
great place to live and work.
When the planning effort is
completed, the Port can help
to support and drive toward
the vision and desires of the
community.
And yes it’s true, the market will dictate some of the
outcomes and the timing
(we don’t always get what
we want when we want it!)
But with all of us pitching
in, I think we’ll find that as
our community gets bigger,
we’ll continue to bask in
the warmth of the place we
call home. Why? Because
we’ve all worked together to
kindle the flames of positive, productive growth and
made some good friends in
the process.
If you have an idea for
Ridgefield, join us and we’ll
keep the fire burning. To
learn more about the Port of
Ridgefield you can come to
one of our meetings, or just
call me for a cup of coffee
– you’re welcome at my
campfire anytime.

“Sub area planning helps us identify
the flavor and personality of the place;
to understand the best version of itself
and embrace that individual identity,”
said Stuart. He emphasized that each
sub area should work together and not
compete to the detriment of the other
two.
The three sub areas identified in
Ridgefield are the Junction (where
I-5 intersects with Highway 501), the
roundabout at Pioneer & 45th, and the
Downtown/Waterfront area.

“The city wants
to understand
what people
see; what’s
working and
what doesn’t
work.”
Steve Stuart
Manager, City of Ridgefield

Stuart said that as examples, the Junction may be the
big jobs generator area, and Pioneer & 45th may best
serve as kind of a transition area, with retail, residential and
commercial activity in a mixed-use setting.

The Port of Ridgefield owns property in each of the
three sub areas, with large parcels at Discovery Ridge, the
Junction and the Waterfront. Stuart recognizes the Port as
a key partner in this planning process due to its stature as
a landowner and developer.
“The Port is a public entity with private business
perspective; the Port’s involvement is imperative for
success,” Stuart said.

He added that the City won’t know for sure about any of
the sub areas until the voices of citizens are heard.
“By working with residents and other stakeholders, we
will gain an understanding of the best use for those areas,”
said Stuart.

The process of collecting input is in
the works, and will continue over the
next several months. During that time the
City will host a series of workshops for
each of the sub areas. Citizens, business
owners and other stakeholders within
a sub area have been (or will soon be)
invited to participate in those workshops
to provide input, as well as participate in
any of the other workshops as desired.
“The City wants to understand what
people see; what’s working and what
doesn’t work. We want to get people’s
insight on these things so we make
decisions that positively affect growth
that’s coming this way,” Stuart said.
Three different consulting teams were
chosen to facilitate the task of sub area
planning; a different one for each area.
Working with these three teams, the
City’s Community Development Director,
Jeff Niten, will stitch the three together.

He noted that the City has a mandate as a regulator
responsible for zoning and infrastructure,
but the City is not an economic
development engine as is the Port.

“The Port is a
public entity
with private
business
perspective;
the Port’s
involvement is
imperative for
success.”
Steve Stuart
Manager, City of Ridgefield
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Ridgefield is
closer to Portland
than people think.
For example,
we’re 15 minutes
closer to PDX than
Hillsboro. We’re
about the same
distance from
downtown as
Lake Oswego.

Ridgefield is in the
path of growth.
We’re the fastestgrowing city in
Washington, and
on I-5. Metroarea growth is
constrained to the
south, east and
west; new growth
is pushing north.
The result is that
demand for land
in Ridgefield is
accelerating.

Ridgefield has
some of the
largest tracts of
employment land
remaining in the
Metro area.

Demand

Inevitable Growth Positive
“Show me a city that’s not growing,
and I’ll show you a city that’s dying,”
Stuart said.
And while he’s convinced that
embracing the growth that’s coming to
Ridgefield is important, he emphasizes
that HOW the city grows is critical.
“It’s important to make sure the
amazing attributes of Ridgefield, such
as the natural beauty that surrounds us
and the strong community connections
we enjoy – the things that draw people
here – are still in place as we grow so the
community continues to be a great place
to live, work and play.”

ABOUT RIDGEFIELD’S GREAT
RETURN ON INVESTMENT

1.

Proximity

“We don’t develop property. But there
are tools we have that they don’t, and
they have tools we don’t have. Together
we can accomplish more; it only works if
we work collaboratively,” he said.

Many opportunities are available for public input. For more
information about Sub Area planning visit www.ci.ridgefield.
wa.us/cd.

“Jeff and the sub area consultant teams will be looking
for overlaps and will address impacts that changes in one
sub area might have on another,” Stuart said.

5 TRU THS

“It provides us an action plan for how to
implement the community vision. It’s the
story of where we are, where we’re headed.
The CP ties in the whole, and includes
neighborhoods, economic development,
parks and transportation.”

City and Port Collaborate, Complement

“And the Downtown/Waterfront – what’s its ethos, what
does it want to be, and how do we get it there?” Stuart
reflected.

The Sub Area Planning Process

Stuart stressed that all of this input
and work to complete the CP creates
the foundational tools to help lay the
groundwork for future development. He
described the sub areas as the ‘parts’ that
tie-in with the Comprehensive Plan for the
City, and the CP as the ‘blue print’ for how
Ridgefield will develop over the next 20
years.

.

Supply

For more about Ridgefield’s investment case, visit www.portridgefield.org

4.

Ready
Zoning and
infrastructure are
in place, we have a
business friendly
community and
quality schools.
Neighborhoods
support new
business
investment and
business growth.

5.

Value
Competitive land
prices, quick
permitting, room
for expansion, and
overall readiness
mean investors
can get into
production faster
with less risk.
Time is money
and the time is
now.

VITICULTURE
PROGRAM?
The popularity of breweries, distilleries and wineries
hasn’t been lost on Clark
College representatives.
After being approached
by area brewers seeking a
solution to the limited pool
of skilled brewery workers,
coupled with Washington
State’s national first place
ranking in the craft distillery industry, the college
made the decision to study
the feasibility of launching
a fermentation program.

BIG REDS &
BOLD VISION

B

y outward appearances
Ridgefield has proven to
be a very worthwhile stop
on Gary Gouger’s life journey. Twists and turns on
that path have taken Gouger, who is
now the sole owner of Ridgefield’s
Gouger Cellars Winery, from careers
in optometry and as a traveling pharmacist to his current winemaker vocation. He performs his feats of oenology – the science of winemaking
– from a former firehouse on NE 10th
Street in Ridgefield.
In 2002, inspired by his knowledge
of science and chemistry, Gouger
and a friend dove into making wine
“just for fun.” At the time Gouger was
working in Santa Rosa, in the heart
of Sonoma Valley wine country; wine
was on his mind.
The duo purchased books and studied the process. The first wine they
produced was a Zinfandel, and when
it won a gold medal in the amateur
division of International WineMaker
Magazine’s annual contest that year,
Gouger was hooked. In 2004 he traveled to Australia to earn a degree in
wine making. Then in 2009 Gouger
made the leap to “pro” status when
he opened his winery in Vancouver.
Since then he has won many international awards in the professional
arena for his big, bold reds, including
Cabernet Sauvignon, Syrah, and Petite Syrah.
Ultimately his success squeezed him
out of his diminutive 860 square feet
of space in Vancouver. When a member of Gouger Cellars Wine Club told
him about the firehouse availability,
Gouger started conversations with
the City of Ridgefield, the firehouse’s
owner, and a deal was struck to lease
the firehouse. The 5,500 square foot
building suits his wine tasting room
needs as well as providing expanded
space for winemaking.
“Representatives from the City were
very welcoming – they made it evident they wanted me here. They continue to be supportive and wonderful,” Gouger says.
But it wasn’t the building alone that
motivated his move. In addition to
being very close to the I-5 corridor,
Gouger was drawn by the proximity
to several other Ridgefield wine makers.
“I’m amongst other wineries in
Ridgefield, which is good because

Gary Gouger is at home in his Ridgefield winemaking
and tasting space. He envisions great things for Ridgefield
as a recognized, destination wine region.

people want to visit more than one in
an area. And by having a nice place
here, it validates having good wine.
Place and wine go together.”
The “place” to which Gouger refers
is the firehouse and its Ridgefield
location. And while the firehouse
doesn’t boast a fire pole inside (nearly everyone asks) it does sport a rooftop patio with views of open green
fields and the neighbor’s soft-spoken
alpacas.
“It’s a relaxing place; it’s a whole
package people come here to enjoy.”
Gouger’s move to Ridgefield has
been a good one for his business; in
addition to an improved space and
location, he’s enjoying significant

In late June this year,
Gouger Cellars Winery
won awards at the 2015
San Francisco International
Wine Competition, where
over 4,570 products were
entered from 26 states and
31 countries. Gouger Cellars
received the following
awards:
2014 Pinot Noir –
Bronze Medal
2011 Cabernet Sauvignon –
Silver Medal
2012 Malbec – Silver Medal
2013 Syrah – Gold Medal

revenue growth as word of mouth
spreads about his wines. But Gouger
envisions an expanded wine industry
here that would bring more amenities
to Ridgefield and increased revenues
to current and future businesses.
Those wine industry-related amenities, he believes, will also add to the
overall ambiance of Ridgefield. With
the city’s location on I-5 between the
major population centers of Seattle
and Portland, Gouger says Ridgefield
is ideally situated for easy access by
a large number of wine aficionados.
Necessary to position Ridgefield as
a wine tasting destination is, he says,
the addition of five or six more winer-

ies to the three that currently exist in
the area.
“We have the makings for an amazing economy. When wineries come,
restaurants, hotels and events follow.
This brings in a whole host of good
things, and adds quality of life factors
to the community.”
But it’s not just the number of wineries that count. Gouger is passionate
about the need for a wine-making educational component in Clark County
where people can gain the chemistry
knowledge to make good wine.
“To be a great wine region, we must
make great wine.”
Gouger’s vision extends beyond
chemistry lessons to viticulture –
the study of grapes. While the Clark
County climate is unable to produce
the deep reds he prefers to make, he
believes a local program for testing
grape root stock would determine
which varietal could flourish in the region’s soil – one that doesn’t attempt
to compete with the well-established
Willamette Valley Pinot Noir. This upfront work could pave the way to an
American Viticultural Area designation (AVA).
“The selection of a specific varietal
is critical to gaining that important
AVA status. We have to distinguish
our region from others and find a varietal we can hang our hat on.”
Gouger’s vision for a thriving Ridgefield/Clark County wine industry
doesn’t stop with winemaking courses or an AVA. He sees a winemaking
business incubator program and a
cooking school added to the mix.
“Cooking and wine go hand-inhand. People who participate in a local cooking school will open restaurants, and winemakers who find
success while in incubator space will
open local wineries.”
It’s evident Gouger is not concerned
about an expanded Ridgefield wine
industry hurting his own wine sales.
Instead, he embraces a philosophy
that “more is better” when it comes
to wineries.
“In Ridgefield I feel I have the opportunity to be a larger entity in a beginning pond of wine makers. It’s exciting to be part of this. And I believe
strongly in Ridgefield. Everything is
aligned for success.”

The findings will help the
college determine whether
brewing, distilling and
viticulture – the science and
study of grapes for wine
production – will be added
to the college’s coursework.
“We’ll be trying to
determine if we have
community support, startup funding, and of course
– will there be enough jobs
added to the community
with this program to justify
the cost,” said Kevin Witte,
Associate Vice President of
Economic & Community
Development for Clark
College.
Witte also said the study
may reveal feasibility
for only one, two or all
three of the fermentation
components.

Stay tuned. Witte said the
results of the feasibility
study will be available this
fall, and encouraged input
over the next few months.
Contact Witte by calling
(360) 992-2356 or email
kwitte@clark.edu.

Wineries in
Ridgefield
Bethany Vineyard
& Winery

4115 NE 259th St.
bethanyvineyard.com
Fri, Sat 12-6; Sun 12-5

Confluence Vineyards
& Winery

19111 NW 67th Ave.
confluencewinery.net
Sat- Sun 12-6 or special
event hours

Gouger Cellars Winery

26506 NE 10th Ave.
gcwinery.com
Wed-Thurs 11-6; Fri-Sat 11-8;
Sun 12-5

Koi Pond Cellars

120 North 3rd Ave.
koipondcellars.com
Wed-Fri 4-8; Sat 12-8;
Sun 12-5

Three Brothers Vineyard
& Winery

2411 NE 244th St
threebrotherswinery.com
Wed-Fri 1-6; Sat 12-6;
Sun 12-5
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“Service to the community is in my
blood line and I’m very proud of that,”
said Holmberg. He also emphasized that
this new job is what he has spent his
career working toward.

“People really care for each other, and
the City and Port work well together.
I also appreciate ports and the work
they do. The Port of Ridgefield, in
particular, is progressive, positive and
quality-focused. That’s exciting to me,”
Holmberg said.

“A commitment to partnership and
stewardship led me to the Port of
Woodland,” Holmberg said. “I also
wanted to serve the community on a
broader basis, so I took on community
organization leadership roles; consulting
provided me with a private-side
perspective. It all comes together in my
new job at the Port of Ridgefield, where
I’m back in the public sector at a very
exciting time in Ridgefield’s evolution.”

Over a career spanning nearly 30 years,
in addition to port leadership positions,
Holmberg, 48, is a veteran public and
media relations professional.

ON THE
LEVEL

Innovation at
Heart of
Ridgefield’s Rise
BY BRENT GRENING, CEO
Ridgefield is the fastest
growing city in Washington.
What’s driving our growth?
Innovation. New markets,
products and ways of thinking are changing the ways we
live, learn and work. And it’s
happening fast.
Ridgefield is becoming
a regional business hub.
Expect more companies and
jobs to follow I-5 north to
the Discovery Corridor. We
believe the key to a vibrant
community is innovative people and companies. The Port,
our cities and our schools
are bringing top flight talent,
entrepreneurs and their
businesses to North County.
Our newsletters showcase the
people working to build our
community.
Ridgefield City Manager
Steve Stuart is our featured
interview, and our partner in
working to position Ridgefield and North County for
continued success. We’re
excited to engage with the
City to understand how the
areas around the I-5 Junction,
45th and Pioneer Street, and
the Downtown/Waterfront
form the backbone of a robust
community.
Elsewhere in this newsletter you’ll find an article about
the bold vision of Ridgefield
winemaker Gary Gouger,
who lays out his thoughts for
the pathway to establishing
Ridgefield as a regional winemaking center.
Also, the Port welcomes
Nelson Holmberg, VP of Innovation, to our staff. Nelson
will cultivate ideas and partnerships to develop new business opportunities, including
exploration of a “makerspace”
to support private sector
innovation and business
development, and research
the potential for a Port-owned
high-speed telecommunications infrastructure.
Ridgefield is on the rise.
With private enterprise, the
City and Port all pursuing
innovation for the betterment
of the community, together we’re moving in a great
direction.
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teacher Fred Holmberg, now retired. His
parents and his sister, Nancy Holmberg,
all still reside in Clark County.

Holmberg was drawn to the post
for a variety of reasons. “I’ve always
appreciated
Ridgefield,
and
I’m
impressed with the town and its people.
It is a vibrant, upbeat community that has
a ton of positive energy and potential,”
Holmberg said.

Holmberg is the son of former Clark
County Commissioner Judie Stanton
and longtime Vancouver School District

Holmberg
currently
resides
in
Vancouver where he is a member of

the Rotary Club of Vancouver. He is a
graduate of Washington State University
in Pullman, from which he received a
Bachelor’s degree from the Edward R.
Murrow College of Communication, with
an emphasis on Public Relations. He is a
member of the Public Relations Society
of America and is currently pursuing his
Accreditation in Public Relations (APR)
from that national organization.
In his spare time, Holmberg is an avid
boat racer; he pilots his own outboardpowered hydroplane to speeds upwards
of 60 mph. He’s also a pit crew member
for Team Porter Racing, a five-time world
champion unlimited hydroplane racing
team sponsored by Graham Trucking.
Hydroplanes like these race during
Seattle’s famed Seafair event, at which
boats are 30 feet long and travel up to
200 mph.

PORT REPS LOOK TO WHITMAN COUNTY FOR NEW IDEAS, REVENUE
With an eye toward bringing jobs to Ridgefield and developing
new revenue streams for the Port of Ridgefield, in mid-June the
Port Commission, Chief Executive Officer and Vice President
of Innovation took a road trip to Eastern Washington’s Port of
Whitman County. The purpose of the visit was to learn more
about several unique programs developed by the Whitman port
authority.
Port of Ridgefield’s newly appointed Vice President
of
Innovation,
Nelson
Holmberg,
said
Whitman’s
telecommunications infrastructure development has not only
been a significant revenue source for the Port of Whitman, it’s
also been a boon to the area.
“The Port of Whitman County’s investment has provided this
rural area with high-speed connectivity.”
Under certain provisions of the Revised Code of Washington,
ports and public utility districts are allowed to build
telecommunications infrastructure and offer it wholesale to

service providers. Since 2000, the Port of Whitman County
has partnered with multiple telecommunications carriers
that are providing at least two broadband choices to citizens
countywide.
While in Whitman County, Port of Ridgefield officials also
toured a 170 acre industrial park that employs 2,900 people,
and learned about a partnership between Washington State
University, private enterprise and the Port of Whitman that
has resulted in a successful makerspace program, serving to
jumpstart new businesses across much of the Palouse.
“The relationship the Whitman County port has with WSU is
amazing and inspiring,” said Port of Ridgefield Commissioner
Scott Hughes. “In Clark County, with WSU Vancouver’s – and
Clark College’s – smart, talented people, I know Whitman’s
partnership could be a model for us to work together on this
type of program.”

PORT PRIORITIES SHIFT; NO COMMISSIONER’S PICNIC THIS YEAR
While it’s been on Ridgefield’s
August calendar for 11 years, the Port’s
annual picnic hit the cutting room floor
this year, as economic development
work, staffing and building projects

took priority in the Port’s 2015 budget.
“While beloved, the annual picnic
was costly,” said Port Commission
Chair Joe Melroy. “We may hold it again
someday, but for the foreseeable future

A COMMERCIAL VIEW:
By Scott Fraser CCIM, SIOR

There’s never been a more exciting time for Ridgefield.
I believe the city’s day in the development sun is upon us.
As a commercial realtor, I’ve worked in the area for over 15
years, and with the Port of Ridgefield all of that time. Today
I see the investment-related planets aligning for Ridgefield.
Here’s why:

A Little Background
For business owners, investment in commercial real
estate is, to a large degree, a measure of optimism. When
business sees increases in product or service demand, it
feels optimistic. Feeling more comfortable, and to satisfy that
demand, it adds staff to increase output. To accomplish this,
more space may be needed, which in turn fuels demand in
the commercial real estate market.
Business owner/operators sometimes
purchase their land and buildings, but often
they turn to lease arrangements for the
flexibility it provides to satisfy their current
and future business growth or retrenching
needs.
In the last couple of years the
commercial real estate market has
experienced a comeback spurred on
by increased business optimism. More
businesses are scouting for larger facilities
to accommodate their increased business
activity, and developers – and the big
investors that fund them – are taking heed.

What It Means for Investors

Scott Fraser

These large-scale investors seek the
opportunity to make money on their investment while limiting
their risk. When putting big dollars on the line for a significant
commercial real estate project, uncertainty must be at a
minimum. With a 1st quarter 2015 commercial vacancy rate in
the Portland-Metro area at around a 15 to 20-year low of 5% - two
percentage points lower than the national average – investors
see opportunity for new construction as demand outpaces
capacity. Also, historically low interest rates offer investors the
potential for higher returns on development projects.

we are choosing to focus our energy
and dollars on key projects we feel will
bring quality jobs to Ridgefield.”

IS RIDGEFIELD THE SOLUTION FOR
TODAY’S INVESTORS?
So, Why Ridgefield?
Large tracts of buildable land in the Portland-Metro area
are a scarce commodity. And while approximately two
million square feet of commercial/industrial space is nearing
construction completion in Portland, most of it is already
committed for leasing. Vancouver, too, is pushed to capacity
on its buildable land and available commercial/industrial
space.
On the northern edge of the Metro area, the nearest large,
available land base is the Discovery Corridor –the Port of
Ridgefield’s economic district – on I-5 between the Clark
County Event Center and the La Center exit.
Location, of course, is a key determiner when it comes to
commercial/industrial building placement.
While Ridgefield is not IN Portland, its I-5
access is second to none, land is plentiful,
and the Washington tax structure is
favorable to business – all positive factors
in the investment case for development in
Ridgefield as opposed to cities south of
Portland that are no closer to downtown
Portland, and further from PDX.
The Ridgefield area offers plentiful,
reasonably priced land for development,
a strong workforce that would prefer
to avoid the daily interstate commute,
no income taxes for employees nor
companies, significant public investment
that has resulted in a new I-5 interchange,
an expanded sewer system with future
capacity, and outstanding schools. In
addition Ridgefield has friendly people.
And very importantly – governmental agencies willing to find
methods to facilitate development.
Ridgefield’s time has come. I believe it is the solution for
investors and developers now and into the future.

Scott Fraser is a Commercial Real Estate Broker and Senior
Vice President with Kidder Mathews in its Portland office.
To contact him call (503) 221-2268 or email
sfraser@kiddermathews.com.

